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	Health Maintenance Organization (HMO)
	Preferred Provider Organization (PPO)
	Point of Service (POS)

	Advantages
	1. Premiums are considerably lower.

2. Co-payments are smaller for every subsequent visit to the health facilities (Canopy Health, 2018).
	1. Access to a large repository of health facilities and personnel (Canopy Health, 2018).

2. One is able to cut the cost of medical care given through the use of a participating provider (HealthCare.gov, n.d.).
	1. One has the freedom to choose who their health care providers will be (Bell, 1992).
2. Co-payments are low for network cares and the deductible amount is scrapped out (Bell, 1992).

	Disadvantages
	1. The plans are more restrictive compared to PPOs (Canopy Health, 2018).
2. Due to lower costs, accessibility of a large number of medical personnel is an issue.
	1. It is a must to pay a deductible based on the insurance plan (Canopy Health, 2018).

2. A co-insurance amount is meant to be paid even after contributing to the deductible (Canopy Health, 2018).
	1. Require referral from your primary care physician, which might be time-consuming (Bell, 1992).
2. Seeing an out-of-network provider requires one to pay the whole cost upfront (Bell, 1992).




Explain the impact media and social networking have on consumers when choosing the most appropriate managed care health insurance plans. Consider the positive and negative impact.
	The growth of the internet has made the world a global community. Social networking particularly has been the major channel of exchange of information through established virtual communities (Eytan, Benabio, Golla, Parikh, & Stein, 2011). Through this, millions of citizens are able to engage in conversations regarding health issues. Focusing on manage health care plans, both constructive and negative conversations are held (Eytan, Benabio, Golla, Parikh, & Stein, 2011). These have a direct impact on the kind of decision that a person makes at the end of the day. The impacts of negative conversations are quite evident, for instance, the extent to which the KP Health Connect electronic recording system media coverage spread out in 2006 was enormous (Eytan, Benabio, Golla, Parikh, & Stein, 2011) according to “The Permanente Journal”. The social media still has the same power to influence the decisions that people make in managed healthcare insurances.

Discuss how branding, marketing, and communication influence a consumer’s choice when considering an appropriate managed care health insurance plan. Consider positive and negative influence.
	The general presentation of a final product to the consumers is the main determinant on how successful the product launch will be. The same situation applies to managed insurances since most of these companies rely on the good reputable deeds accomplished by their products or personnel to advertise themselves. This mode of branding was adopted to strengthen the reputations of health products in the marketplace. Adopting such approaches influences the growth of the customer base. Hence influencing positively, the product on sale (Eytan, Benabio, Golla, Parikh, & Stein, 2011). However, issues of companies disseminating wrong or tailored information to lure their customers into buying their products could have a negative impact on the above-said product if the plot to lure their customers gets revealed.

Explain how communication and education to consumers differ by generations when marketing managed care health insurance plans. 
Consider why it is important to communicate and educate differently between generations.
[bookmark: _GoBack]	Due to the different levels of understanding that exist among the entire market of managed insurance plans, the need for formulating different methods of disseminating information to people is inevitable. The main importance of this is to be able to utilize each and every generations unique communication style in educating the particular generation. This is important since due to the difference in the ages of these generations, the different health care insurance plans will require to be targeted to different generations, for instance, it is irrational to educate a generation that is joining the workforce about an insurance plan that benefits highly the people close to retiring (Majors, 2018). by understanding this analogy, the importance of communicating differently based on a generation will be revealed.
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